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Abstract: The increasing integration of medical terminology into media
discourse has significantly transformed the way health-related information is
communicated to the public. Medical terms no longer serve solely as scientific or
clinical expressions; they have become powerful persuasive instruments employed by
journalists, healthcare institutions, governmental organizations, and digital media
platforms to shape public opinion, influence health-related behavior, and establish
institutional credibility. This study investigates the persuasive function of medical
terminology in contemporary media discourse through a qualitative discourse analysis
of news reports, public health campaigns, and online media content. The research
explores how specialized lexical units contribute to the construction of authority, trust,
emotional engagement, and risk perception while simplifying complex medical
knowledge for non-specialist audiences. Particular attention is given to the interaction
between linguistic choices, rhetorical strategies, and communicative intentions in
health communication. The findings demonstrate that medical terminology enhances
the persuasive impact of media texts by reinforcing scientific legitimacy and
influencing audience attitudes toward disease prevention, vaccination, treatment, and
public health policies. The study contributes to media linguistics and discourse analysis
by providing a comprehensive understanding of the communicative potential of
medical language in modern mass media and emphasizing its role in promoting
informed public decision-making.
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INTRODUCTION

The rapid development of mass media and digital communication has
fundamentally transformed the way health-related information is disseminated and
perceived by society. Today, newspapers, television, online news portals, and social
media platforms serve not only as sources of information but also as influential tools
for shaping public opinion and encouraging specific patterns of health behavior. In this
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context, medical terminology has become an important linguistic resource that extends
beyond its traditional scientific function and increasingly serves persuasive purposes
in media discourse [1].

Medical terminology is generally defined as a system of specialized lexical units
used to ensure precision and consistency in healthcare communication. However, when
these terms appear in media texts, they often perform additional communicative
functions, including building credibility, creating a sense of urgency, and influencing
public attitudes toward health-related issues. According to Norman Fairclough,
discourse 1s a form of social practice through which language constructs social reality
and shapes public understanding. Likewise, Teun A. van Dijk emphasizes that lexical
choices in media discourse significantly affect the audience’s interpretation of social
events and institutional authority [2]. These theoretical perspectives explain why
medical terminology has become an effective persuasive instrument in contemporary
media communication.

The persuasive role of medical terminology became particularly visible during the
COVID-19 pandemic, when expressions such as “herd immunity,” “PCR testing,”
“community transmission,” “booster vaccination,” and “flatten the curve” were
repeatedly used in news reports and public health campaigns. These terms gradually
entered everyday language and influenced public awareness, risk perception, and
preventive behavior [3]. Similarly, media messages such as “Vaccination saves lives,”
“Early diagnosis increases survival rates,” and “Protect yourself and your community”
combine scientific terminology with persuasive strategies to encourage responsible
health decisions.

Although numerous studies have examined medical discourse, health
communication, and media language separately, comparatively little attention has been
devoted to the persuasive function of medical terminology in media discourse. This
gap is particularly important because modern audiences increasingly obtain medical
information from digital media rather than directly from healthcare professionals [4].
Therefore, investigating the persuasive potential of medical terminology contributes
not only to media linguistics and discourse analysis but also to a broader understanding
of how language influences public knowledge and health behavior.

The present study aims to examine the persuasive function of medical terminology
in contemporary media discourse by analyzing the linguistic strategies through which
specialized medical vocabulary enhances credibility, authority, emotional engagement,
and audience persuasion. The findings are expected to contribute to the fields of media
linguistics, discourse analysis, and health communication while demonstrating that
medical terminology functions as both a scientific and persuasive communicative
resource in modern media environments [5].

METHODS
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This study adopts a qualitative research design to investigate the persuasive
function of medical terminology in contemporary media discourse. A qualitative
approach was selected because it enables an in-depth examination of linguistic features,
communicative strategies, and contextual meanings that cannot be adequately
explained through quantitative methods alone [6]. The research is grounded in the
principles of discourse analysis proposed by Norman Fairclough, Teun A. van Dijk,
and Ruth Wodak, whose theoretical frameworks emphasize the relationship between
language, society, and ideology.

The research corpus consists of English-language media texts published between
2020 and 2025. The data were collected from reputable international news platforms,
public health organizations, and digital media sources, including reports related to
infectious diseases, vaccination campaigns, public health emergencies, and medical
innovations [7]. The selected texts were chosen because they contain a high frequency
of medical terminology used in persuasive communicative contexts.

The analysis focused on identifying medical terms that contribute to persuasion
by enhancing credibility, authority, emotional appeal, and audience engagement.
Particular attention was paid to lexical choice, rhetorical strategies, contextual
meaning, and the communicative purpose of medical expressions. For example, media
statements such as ‘“Vaccination remains the most effective protection against
infectious diseases,” “Early diagnosis significantly improves survival rates,” and
“Clinical evidence confirms the effectiveness of the treatment” were examined to
determine how specialized terminology strengthens persuasive communication.

The analytical procedure consisted of four stages. First, media texts containing
medical terminology were selected and classified according to their communicative
context. Second, specialized lexical units such as “herd immunity,” “viral
transmission,” “booster vaccination,” ‘“genetic mutation,” and “public health
emergency” were identified and categorized based on their persuasive function [8].
Third, these expressions were analyzed using qualitative discourse analysis to
determine how they construct authority, trust, and public perception. Finally, the
findings were interpreted through the theoretical perspectives of Fairclough, van Dijk,
and Wodak, allowing the relationship between linguistic choice and persuasive
communication to be systematically explained.

To improve the reliability of the study, examples were compared across different
media genres, including online news articles, public health campaigns, and institutional
press releases. Cross-textual comparison made it possible to identify recurring
persuasive patterns rather than isolated linguistic features [9]. This methodological
approach provides a comprehensive framework for understanding how medical
terminology functions as an effective persuasive resource in modern media discourse.

RESULTS
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The analysis of the selected media texts demonstrates that medical terminology
performs not only an informative function but also a significant persuasive role in
contemporary media discourse. The findings reveal that specialized medical
vocabulary is systematically employed to increase the credibility of information,
strengthen institutional authority, influence public attitudes, and encourage health-
related behavioral changes. Four major persuasive functions of medical terminology
were identified: (1) establishing scientific credibility, (2) constructing authority, (3)
influencing risk perception, and (4) motivating public action [10].

The first and most frequent function is the establishment of scientific credibility.
Media organizations frequently use technical medical expressions to make health-
related reports appear more reliable and evidence-based. Terms such as “clinical
evidence,” “randomized clinical trial,” “viral transmission,” “immune response,” and
“genetic mutation” signal scientific accuracy and encourage audiences to trust the
information being presented. For instance, the headline “Clinical evidence confirms
the effectiveness of the new vaccine” has a stronger persuasive impact than the simpler
statement “The vaccine works well.” The inclusion of specialized terminology creates
an impression of objectivity and professional expertise, thereby increasing audience
confidence in the message [11].

The second persuasive function involves the construction of institutional
authority. The findings indicate that media texts often combine medical terminology
with references to respected experts or healthcare organizations. Statements such as
“According to the World Health Organization,” “Researchers at Harvard Medical
School reported,” or “Leading epidemiologists recommend vaccination” strengthen the
persuasive power of medical messages because audiences tend to associate scientific
terminology with professional competence. This strategy reflects the observations of
Teun A. van Dijk, who argues that institutional authority significantly shapes the
interpretation of media discourse [12].

Another important finding concerns the relationship between medical
terminology and public risk perception. The analyzed texts demonstrate that
expressions such as “life-threatening infection,” “high-risk population,” “public health
emergency,” and “rapid community transmission” evoke a stronger emotional response
than neutral alternatives. These lexical choices increase awareness of potential health
threats while simultaneously encouraging preventive behavior. For example, the
message “Rapid community transmission requires immediate preventive action”
produces greater urgency than “The disease is spreading quickly.” Such examples
illustrate that medical terminology functions as a persuasive mechanism that influences
how audiences evaluate health risks [13].

The study also found that medical terminology plays a central role in motivating
behavioral change. Public health campaigns consistently employ specialized
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vocabulary alongside persuasive expressions to encourage positive health practices.
Messages including “Booster vaccination significantly reduces severe illness,” “Early
diagnosis improves treatment outcomes,” and “Preventive screening saves lives”
combine scientific terminology with positive evaluative language. As a result,
audiences are more likely to perceive these recommendations as trustworthy and
socially responsible rather than merely advisory [14].

Furthermore, the findings reveal that repetition is one of the most effective
persuasive strategies associated with medical terminology. During major public health
events, expressions such as “PCR testing,” “herd immunity,” “flatten the curve,” and
“booster dose” appeared repeatedly across television broadcasts, online newspapers,
and social media platforms. Continuous exposure enabled these technical terms to
become familiar to the general public and gradually transformed them into part of
everyday vocabulary. This repeated use not only increased public understanding but
also reinforced confidence in official health recommendations.

The analysis further indicates that the persuasive effect of medical terminology is
strengthened when technical vocabulary is combined with statistical evidence. Media
reports frequently include statements such as “Clinical trials demonstrated 95%
effectiveness,” “More than 80% of patients recovered after treatment,” or “The
vaccination program reduced hospital admissions by 70%.” The integration of
numerical data with medical terminology increases the perceived objectivity of the
message and enhances its persuasive impact. This finding supports the view of Norman
Fairclough that persuasive discourse is constructed through the interaction of linguistic
choices, institutional authority, and factual representation [15].

Overall, the results confirm that medical terminology has evolved beyond its
traditional scientific function and now serves as an influential persuasive resource
within media discourse. Rather than simply transmitting medical knowledge,
specialized vocabulary contributes to constructing credibility, reinforcing institutional
trust, shaping public perceptions of health risks, and motivating audiences to adopt
recommended health behaviors. These findings demonstrate that the persuasive power
of medical terminology is achieved through the combined use of scientific language,
expert authority, emotional framing, and evidence-based communication, making it an
essential component of contemporary health-related media discourse.

DISCUSSION

The findings of this study confirm that medical terminology has evolved from a
purely scientific linguistic system into an influential persuasive resource within
contemporary media discourse. Rather than serving only to describe diseases,
treatments, or medical procedures, specialized vocabulary increasingly functions as a
strategic communicative tool that shapes public perception, strengthens institutional
credibility, and encourages health-related behavioral change [16].
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Medical Term Illustrative Example Expect:fc:el-::dlence

“Clinical evidence confirms
the effectiveness of the
treatment.”

Increases trust in
scientific information

Clinical Builds scientific
evidence credibility

- D
Booster Encourages Booster vaccination Promotes vaccination

HEh X : ignificantly redu ver:
vaccination preventive behavior .S"g c”a tly reduces severe acceptance
illness.

_"_ Public health Crei e trachG “The country faces a public Ralsgs O e and
& emergency gency health emergency.” moFlvates immediate
action
Herd Explains collective “Herd immunity protects Strengthens community-
immunity responsibility vulnerable populations.” oriented behavior
Early Promotes timely “Early diagnosis increases Encourages regular
diagnosis medical intervention survival rates.” health screening

One of the most significant findings is that scientific terminology enhances the
credibility of media messages. Consistent with the theories of Norman Fairclough,
language constructs social reality through carefully selected lexical choices.
Expressions such as “clinical evidence,” “immune response,” and “genetic mutation”
provide an impression of scientific precision even when the intended audience has
limited medical knowledge. Consequently, audiences are more likely to regard
messages containing professional terminology as reliable and trustworthy than those
expressed in everyday language [17].

The study also supports the discourse model proposed by Teun A. van Dijk, who
argues that institutional authority plays a central role in persuasive communication.
The analysis demonstrates that medical terminology becomes considerably more
persuasive when accompanied by references to respected organizations or experts.
Statements such as “The World Health Organization recommends vaccination” or
“Researchers at Harvard Medical School confirmed the results” combine scientific
authority with specialized vocabulary, thereby increasing public confidence in health
recommendations. This interaction between expert authority and medical terminology
represents one of the most effective persuasive strategies identified in the analyzed
media texts.

Another important observation concerns emotional persuasion. Although medical
terminology is generally associated with objectivity, the study indicates that it
frequently contributes to emotional framing. Terms such as “life-threatening

9

infection,” ‘“high-risk population,” and “public health emergency” communicate
scientific information while simultaneously creating a sense of urgency and
responsibility. For example, the expression “Rapid community transmission requires
immediate preventive action” produces a stronger emotional response than a neutral

statement describing the spread of a disease [18]. This finding demonstrates that
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persuasion in health communication results from the interaction between factual
information and emotional engagement.

Furthermore, the repeated appearance of medical terminology across multiple
media platforms contributes to its persuasive effectiveness. During major public health
events, expressions including “PCR testing,” “booster vaccination,” “flatten the
curve,” and “herd immunity” gradually became familiar to the general public through
continuous exposure. As these terms entered everyday language, they no longer
functioned exclusively as professional vocabulary but became symbols of collective
responsibility and public awareness. This observation is consistent with the socio-
discursive approach developed by Ruth Wodak, which emphasizes that repeated
linguistic patterns shape public understanding and social behavior [19].

The results also reveal that persuasion is reinforced when medical terminology is
supported by statistical evidence. Media messages such as “Clinical trials showed 95%
effectiveness” or “More than 80% of patients recovered after treatment” integrate
scientific vocabulary with numerical data, increasing the perceived objectivity of the
information. This combination enables media organizations to present
recommendations as evidence-based rather than opinion-based, thereby strengthening
audience acceptance and reducing skepticism.

Overall, the discussion demonstrates that the persuasive power of medical
terminology arises from the interaction of four principal components: scientific
credibility, institutional authority, emotional framing, and evidence-based
communication. Together, these elements transform specialized medical vocabulary
into an effective persuasive mechanism capable of influencing public opinion and
encouraging responsible health behavior [20]. Therefore, medical terminology should
be regarded not only as a technical component of healthcare communication but also
as an essential linguistic strategy within modern media discourse.

Figure 1. Distribution of the Persuasive Functions
of Medical Terminology in Media Discourse (N = 220)

Scientific Credibility (30%)
Medical terms are used to present
information as evidence-based
and scientifically reliable, which
increases trust in the message.

Institutional Authority (25%)
Terms combined with references to
experts or organizations strengthen
the authority and legitimacy of the
information,

Risk Communication (20%)
Medical terminology emphasizes
dangers, severity, and uncertainty,
which raises risk perception and
creates a sense of urgency.

Behavioural Influence (15%)
Terms are used to encourage
preventive behaviors and promote
positive health-related actions
among the audience.

Medical terms increase understanding
of health issues and contribute to
general awareness in society.

Note. Percentages represent the frequency of persuasive functions identified
in the analyzed media corpus (N = 220 occurrences).
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CONCLUSION

The present study examined the persuasive function of medical terminology in
contemporary media discourse and demonstrated that specialized medical vocabulary
performs far more than a purely informative role. The analysis revealed that medical
terminology serves as an effective persuasive instrument by enhancing scientific
credibility, reinforcing institutional authority, shaping public risk perception, and
encouraging positive health-related behavior. These persuasive functions become
particularly evident when medical terms are combined with expert opinions, statistical
evidence, and emotionally appropriate linguistic strategies.

The findings also indicate that the persuasive impact of medical terminology
depends not only on the meaning of individual terms but also on their communicative
context within media discourse. Expressions such as “clinical evidence,” “booster
and “early diagnosis” illustrate how

29 (13

public health emergency,’

b

vaccination,
specialized vocabulary contributes to audience trust and influences public decision-
making. Consequently, media discourse transforms technical medical language into a
communicative resource capable of promoting responsible health behavior and
increasing public awareness.

Furthermore, the study confirms the theoretical assumptions of discourse
scholars, particularly Norman Fairclough, Teun A. van Dijk, and Ruth Wodak, who
emphasize that language functions as a mechanism of social influence rather than
merely a vehicle for transmitting information. Within health communication, medical
terminology therefore becomes an important linguistic strategy through which media
organizations construct credibility, legitimacy, and persuasive power.

Future research may expand this study by comparing persuasive medical
terminology across different languages, media platforms, and cultural contexts.
Comparative analyses of traditional media, social media, and Al-generated health
communication would further contribute to understanding the evolving relationship
between medical terminology, persuasion, and public communication in the digital age.
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